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Managing Risk

Managing Risk

Your Pre-Inspection Agreement:

ATTORNEY'S FEES

By Stephanie Jaynes, Marketing Director
at InspectorPro Insurance

NspectorPro

INSURANCE PROGRAM

Note: The Managing Risk column with InspectorPro Insurance
provides home inspectors with tips to protect their businesses
against insurance claims and examines best practices for crafting
effective pre-inspection agreements.

hen Michelle Shishilla of Honor Services in
Florida received a complaint regarding mold
behind wallpaper, she knew her inspection
company wasn't at fault. They had offered mold
testing and the client had refused it. Plus, a
visual, non-invasive inspection can’t find mold behind wallpaper.

“In our mind, we were covered six ways from Sunday. We offered
them a refund. They didn’t want to take it. And so, at that point,
we were kind of at an impasse because we didn’t know what else we
could do. It didn’t seem like anything that we were willing to do was
going to make them happy,” Shishilla said.

The complaint escalated from a phone call demanding restitution to a
full-blown court case. To the Shishillas’ surprise, the claim involved
far more than the mold. With a previous report from another inspec-
tor, the case revealed termite and attic damage, which was concealed
by insulation prior to Honor Services’ inspection.
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As such, the Shishillas should have been dismissed from
the case, while the sellers and listing agent faced the conse-
quences for their cover-up. However, due to a provision in
their inspection contract, the Shishillas were obligated to
pay the claimant’s thousands of dollars in attorney’s fees.

“It was acknowledged—by all parties—that there was no
way that Honor could have seen any [of the damages]. The
only reason we ended up having to pay out any sum of money
was because of that attorney’s clause,” Shishilla said.

WHAT IS AN ATTORNEY’S FEES PROVISION?

An attorney’s fees provision is a clause in your pre-inspec-
tion agreement that awards legal expenses to one of the
parties in a dispute. Despite the provision’s name, legal
expenses are more than just attorney’s fees. They can
include court fees, too—Tlike the costs to file papers, serve
a summons and pay a court reporter.

Managing Risk

Often, attorney’s fees provisions award the prevailing party
or whoever “wins” the suit. However, some are written to get
inspectors’ legal expenses paid, regardless of whether they
win or lose a dispute. Your contract might also stipulate that
clients owe you attorney’s fees incurred as you collect past-due
inspection fees.

HERE’S AN EXAMPLE OF WHAT AN ATTORNEY’S FEES PROVISION
MIGHT LOOK LIKE IN A PRE-INSPECTION AGREEMENT:

In any arbitration or legal action in which we are found to be
without fault, the client(s) agree to reimburse us for any attor-
ney’s fees incurred in our defense of the proceeding.

At face value, attorney’s fees provisions sound beneficial.
After all, legal proceedings are costly and if you can circum-
vent them, you can save substantially. Additionally, many
inspectors see attorney’s fees provisions as deterrents to frivo-
lous claims because they can punish those who can’t prove an
inspector’s fault.
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Managing Risk

HOW CAN THE ATTORNEY’S FEES PROVISION
HURT HOME INSPECTORS?

Despite the perceived benefits of these provisions, we, as
insurance providers, have found no evidence that attorney’s
fees provisions reduce the number of claims inspectors
receive. Additionally, attorney’s fees provisions rarely give
inspectors the result they hope for.

Ininstances where an inspector’s attorney’s fees provision is
upheld, payouts rarely follow. After all, if a homeowner is
suing their inspector in hopes that the inspector will pay for
the repairs they can'’t afford, it’s unlikely that homeowner
will have the funds to pay for the inspector’s attorney.

Courts can turn attorney’s fees provisions against
inspectors, too. Since most attorney’s fees provisions are
one-sided—meaning only one party has their fees paid if
another takes action against them—courts regularly see
such provisions as unreasonable. (In fact, pursuant to Cali-
fornia Civil Code 1717, the state of California automati-
cally converts any one-way attorney’s fees provisions into
mutual provisions.) As such, courts either refuse to honor
attorney’s fees provisions, throwing them out altogether
or, like in California, they mandate that the provisions be
applied to both parties, meaning that the losing party pays
the attorney’s fees.

Many cases that go to court end in settlement. Even if you
can enforce your limitation of liability provision to, say, the
inspection fee, payment of the inspection fee equates to a
loss, thus mandating that you pay the claimants’ attorney’s
fees. Worse still, while you may be held harmless in a suit,
ifanyone else was named a defendant, you can still be held
liable for the claimants’ attorney’s fees—like the Shishil-
las. Just a dollar in payout to the claimants can trigger your
attorney’s fees provision.

“WE HAD SEEN ATTORNEY’S FEES
PROVISIONS IN OTHER CONTRACTS...
AND WE HAD HEARD OTHER
INSPECTORS TALKING ABOUT IT,”
Shishilla said.

“WE THOUGHT WE WERE PROTECTING
OURSELVES. WE HAD NO IDEA THAT
OUR ATTORNEY’S FEES PROVISION
COULD BACKFIRE.

WHAT CAN YOU INCLUDE IN YOUR PRE-INSPEC-
TION AGREEMENT TO DETER CLAIMS INSTEAD?

There are other provisions you can include in your pre-in-
spection agreement to deter claims, many of which we have
discussed in this Managing Risk column in previous issues
of the ASHI Reporter.

Where permissible, inspectors can use a limitation of
liability provision to cap financial responsibility—often
the inspection fee or a multiple of the fee. By potentially
limiting how much you must pay to resolve a claim, clients
are less likely to demand restitution for their perceived
loss—particularly if that loss is minimal.

You should also consider including an arbitration provi-
sion, which will send your claims before an impartial third
party (an arbitrator) instead of going to court and appearing
before a judge. Arbitration can resolve issues more quickly,
keep claims more private and lead to fairer resolutions.

Additionally, by coupling your arbitration provision with
an enforcement fees and costs provision, you can demand
compensation if a claimant goes against your agreement’s
specified method of dispute resolution. For example, when
your contract calls for arbitration, if a client decides to file
suit against you and you have to go to court, all your costs
related to filing a motion to move the claim to arbitration
are put back on the client.
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POTENTIAL CLAIMS.

Since facing the claim mentioned earlier, the Shishillas have
removed the attorney’s fees provision from their contract.
“Don’t put that [attorney’s fees] clause in [your agreement],”
Shishilla suggests.
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The Tools Issue: Office Solutions
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S 0FFICE TOOLS AND
SOLUTIONS FOR A

* JLONG, SUCCESSFUL
CAREER AS A

HOME INSPECTOR -

By Michelle Shishilla

Michelle Shishilla is co-owner and founder of Honor Services, one of the largest inspection
companies in Florida. Michelle has organized, managed and coordinated some of the largest
inspection conferences for inspectors in the country. As the former manager of the Inspection
Support Network (ISN) training team, Michelle is a great resource for inspectors due to her unique
perspective from all angles of the inspection industry. She is well-known in the industry for her
organization skills and expert use of the ISN.

In addition to running Honor Services with her husband, Michelle works with the WolfPack
Advising team to provide consulting services to inspectors who are looking to take their business
to the next level. WolfPack Advising also offers website, SEO and social media management
services to inspectors by inspectors, Contact Michelle at Michelle@WolfPackAdvising.com or
visit Hitps://WolfPackAdvising.com.
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The Tools Issue: Office Solutions ‘

The opinions expressed in this article are those of the
author only and do not necessarily reflect the opinions or
views of ASHI. The information contained in the article is
general and readers should always independently verify
for accuracy, completeness and reliability.

thinkiit is pretty safe to say that when we make the decision to go into business
for ourselves, we know that we need certain office tools—a phone, a computer
and our inspection software. What we might not consider is the long-term
effect of our decisions regarding those solutions. We also might not consider
how we could accomplish more with less.

Time might be a luxury when we first start out, but time seems to quickly
disappear as we perfect our skills and develop a loyal client base. When evaluating
solutions for business, we need to not only consider the state of our business today,
but also where we expect or want to see ourselves in the future.

JULY 2020 « www.ASHIReporter.org |y



12

The Tools Issue: Office

TODAY'S CLIENTS WANT IMMEDIATE
{"HELP. HOME INSPECTORS SHOULD
FIND A PHONE SOLUTION THAT WILL

INDEED PROVIDE THAT HELP.

PHONES AND PHONE SERVICES

We all know we need a phone when we start our business. And, we
can all agree that it isn't the best choice to answer the phone while
on a roof or in front of another client. We know that we will end up
with missed calls, which isn't ideal but is a reality.

When planning for the long term, you might want to consider working
with a call center, finding a partner in business to help you answer
the phones or researching services that can respond via text mes-
sage to incoming calls.

Today's clients want immediate help. Home inspectors should find
a phone solution that will indeed provide that help.

| recently switched my office phones from a local cable company to
RingCentral, which is a voice-ove- internet protocol (VolP). | expected
to have better communication, tracking and even the amazing ability
for all of my team to call out from the “office number” from an app
on a cell phone.

What | didn't expect was that our clients would have the ability to
text the office number. This unexpected benefit was also very eye-
opening, as we had no idea how many clients actually try to text our
office number. The first week, we received 10 inbound text messages
for inspections, which made me both excited at the prospective
business and cringe at the thought of how many opportunities we
have missed in the past because our previous phone system didn't
have this ability.

0Oh, sure, 12 years ago we did have a texting option when we used
my husband's cell phone for our business, but that was three phone
systems ago. | wish | had thought about our future needs before we
gave out his cell phone and had to painfully make changes three
times over the years to finally find a good long-term solution.

REPORT-WRITING SOFTWARE

Report-writing software is another necessity of business. | recom-
mend evaluating as many software options as you can before you
select one for your business.

ASK YOURSELF THESE QUESTIONS:
- What type of operating system is important to me?
- What happens when | add members to my inspection team?
- Can we work on the same report together?

- Does this software allow me to work on a tablet and a computer,
or must | choose one or the other?

- Does this software have an office component to help with my
agreements, or will | need or want a scheduling service to help
with appointment records and agreements?

The choice is personal. There are many reasons why inspectors
believe one software system is better than another. In the end, the
choice you make will likely be based on your personal preferences,
cost, the ease of learning and the operating system.

Report-writing software such as Home Inspector Pro (HIP), Spectora
and HomeGauge, for example, have integrated office solutions that
have some of the functionality of Inspection Support Network (ISN).
Before you decide for yourself, | recommend asking for recommen-
dations from the, inspectors you interact with whom, including your
local and national chapter mentors, as well as people who belong
to common Facebook groups, to get a variety of opinions on what
has worked best for them.

Then, it's important to sift through their guidance and choose the
system that will work best for you. It's been my experience that
changing an office system is almost more painful than changing
your phone system.

In my opinion, having the ability for your clients to schedule appoint-
ments online is a must. Today’s clients want answers and results
now, so providing the ability for clients to do business with you in
multiple ways, including online, via Facebook or even by texting
Jis vital to ensuring your long-term success. The office solutions
mentioned above all have online scheduling solutions, although
some are more robust than others.
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OTHER CONSIDERATIONS

If you are an inspector starting out or if you are an inspector who
wants to improve your office systems, what are some other tools
you might not realize that you need or should have?

How about a bookkeeping system? Sure, you can have a “doing
business as” (DBA) name so that clients can pay you instead of a
company, but one thing that the coronavirus pandemic has taught
it me is that, is also essential to have an efficient record-keeping
system to ensure whether your business may need financial assis-
tance now or in the future.

| recommend QuickBooks Online because it is user-friendly for
non-accountants and it has all the information that an accountant
may need to help you in the future. It also integrates with many
services, including ISN. Some coaching groups even recommend
setting up a specific chart of accounts to help you track how you
are doing compared with other inspectors.

How will you collect and post your reviews? You can send an
email to your clients to solicit their reviews, of course, but there
are service, such as Podium that can help with reviews as well.
Some of these review services are expensive and they may not be
industry-specific for home inspection. | recommend checking out
Blipp Reviews, which was started by a home inspector for home
inspectors. The service sends a text message to your clients asking
them to write a review. The conversion rate is much higher than if
you sent an email to your client on your own, and it is quick and
easy for clients to rate you as an inspector.

Have you tried using a communication tool for your team? As you
startto add inspectors to your team, another thing you should con-
sider is how you will communicate with your entire team throughout
a given day or week. Using a platform such as Slack is a great way
to fill this need. Slack is free to use with basic permissions, and it
allows for private channels, document sharing and the ability to
“pin” certain documents for the team to quickly reference if needed.

If you are like me, you might have two (or more) email addresses
that you monitor daily. In addition, you also might monitor Facebook,
Google business and possibly more. Opening several tabs on your
computer might not be the most efficient solution. Consider using an
application such as Shift, which allows you to bring all the emails or
apps (that you monitor separately) together into one screen. It also
has the ability to integrate hundreds of other applications.

How about an applications organizer? Once you have all these
amazing applications, is there a way to make them all work together?
The answer is yes and | recommend checking out Zapier, which is
“middleware” that allows two applications that would not normally
communicate with each other to communicate by the use of “zaps.”
“Zaps" are automated tasks you ask the system to do.

For example, when | upload a report into my ISN, | set up a “zap”
that creates a line with the client name and address on a Google
spreadsheet that | can use later. | also have a zap that pulls our
Google reviews into a Slack channel called “Honor Rocks Reviews" so
that our entire team can read about the amazing job they are doing.
Personally, | find Zapier to be pretty magical and | highly recommend
checking it out. If you want to use the Zapier integration with ISN, just
ask the ISN help team and they can provide you with information.

How will you connect with peers to help and inspire you? As |
mentioned previously, asking your peers for recommendations is
extremely valuable. This includes recommendations for coaching
groups such as IEB and 1GO. If you haven't experienced the advan-
tages of engaging with a coaching group, | recommend checking it
out. Getting groups of inspectors together to “mastermind” how to be
better at their profession is one of the best resources you can have.
Most coaching groups consist of talented individuals who become
lifetime friends and a vital support system during tough times.

THINKTHROUGH ALL YOUR OPTIONS

With so many tools to help home inspectors run a successful busi-
ness, it can be hard to make choices. That is why | recommend
finding tools that work well together and provide multiple solutions
S0 you can cut down on expenses and avoid the hassle of making
painful system changes later.

Attending InspectionWorld®, ASHI's annual conference, is a great
way to check out all the knowledgeable vendors and ask questions
to find out which solution will work best for your business. Also, by
walking through the exhibit hall, you can use your time wisely—
talking with your peers along the way and learning from them can
help you find new solutions that could turn out to be pure gold for
your own business.

HOWWILL YOU CONNECT
WITH PEERS TO HELP AND
INSPIRE YOU?
ASKING YOUR PEERS FOR
RECOMMENDATIONS IS
EXTREMELY VALUABLE.
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Marketing Focus

MARKETING FOCUS

CUSTOMER SERVICE
IN THE COVID-19 ERA

By Scott Brown

Scott Brow “owner of Brightside Home
Inspections in Syracuse, NY. He is a licensed
inspector, radon tester and certified thermog-
rapher in New York. Scott is an alumnus of
Syracuse University and when he’s not diggin
~around craw! spaces, he can be found ro
Syracuse Orange basketball. Drop him ¢
scott@brightsidehomeinspections.
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here has been a lot of recent discussion within
the home inspection community about how to
inspect safely during the COVID-19 pandemic. There
is relatively little information about how to provide
high-quality customer service at a time when our
clients cannot or do not want to be at the inspection.

Regardless of your city or state’s public health safety guide-
lines, most inspectors will likely continue to see some degree of
inspector-only inspections for at least the next several months
until a vaccine is developed and widely distributed.

Even with this new reality, as you think about how to best serve
your clients, there are many things you can do to keep your busi-
ness running and your clients satisfied. I'd suggest that you not
be the inspector who just emails the client a report and moves
on. Remember that your client is paying you for a service that
they didn't see you perform. You need to make your value known.

Which brings to mind this question: If a tree falls in a forest and
no one is there to hear it, does it make a sound? Or, a variation
for home inspection: If a home inspector walks a roof, climbs
an attic and crawls in a crawl space but the client isn't there to
see it, did it really happen?

Marketing Focus -

The opinions expressed in this article are those of the
author only and do not necessarily reflect the opinions
or views of ASHI. The information contained in the arti-
cle is general and readers should always independently

verify for accuracy, completeness and reliability.

WHERE DOES THAT LEAVE US IN
INSPECTOR-ONLY INSPECTIONS?

- We need to create a personal connection with our
client without in-person interactions.

- We need to provide value without having in-
person conversations.

- We need to illustrate that we have been thorough
and have our clients’ best interests at heart with-
out them seeing us in action.

It has been my experience that a great way to solve these is by
using video. In my inspector-only inspections, | provide the follow-
ing three things, all of which have been well received by clients:

« A full video walk-through of the property
- Video narration of major defects

- An on-site video chat with the client (after I've
completed the inspection, but am still on the prop-
erty) to take them on a virtual walk-through, simi-
lar to what | would have done if they had attended
the inspection in person.

Exceptional customer service is a key reason to provide these
video options, but | also think that these video walk-throughs
help protect my business. | believe it is crucial to go out of my
way to show my clients that I've worked hard for them and to
try to build a personal connection.

I lay the groundwork for sharing these videos with my clients as
soon as | find out that they won't be attending the inspection.
| let them know that | will call them from the property after |
complete the inspection and provide a video summary through
FaceTime or Google Duo. This level of customer service not only
differentiates me from other inspectors when a potential client
is seeking to book an inspection but, more importantly, it shows
my clients that | am willing to take extra time to help them better
understand the big purchase they are about to make.
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HERE'S WHAT | DO FOR EACH OF THESE TYPES OF VIDEOS:

FULLVIDEO WALK-THROUGH OF THE PROPERTY: When clients
receive the inspection report, they get embedded videos with
a property walk-through. Since most homebuyers have been to
the house only once and possibly for less than 30 minutes, the
inspection traditionally is an important time for them to spend
time at the property.

| provide them with video recordings that they can watch over
and over again (and if you remember buying your first house,
you know they will). | break the content down into one exterior
video and one video for each interior floor. | try to keep each
video under two minutes. In my experience, this has proven to
be a huge added value for a client and it costs me, at most, 10
minutes of time.

It is possible that, in some cases, these videos might also help
mitigate liability. For example, if a client calls me about a leak
six months after the inspection, | can refer to the video and
see that there was no sign of a water stain at the time of the
inspection. Of course, | realize there is a risk that my video might
show something that | should have reported on but omitted, but
knowing that I strive to perform high-quality inspections that is
a risk I'm willing to take.

VIDEO NARRATION OF MAJOR DEFECTS: The inspection report
also includes narrated videos of significant findings like a failing
foundation or aluminum wire. | record myself explaining in real
time what | am viewing and why it might be a problem, and then
| embed these videos into the report. This is also very helpful in
case | can't connect with the client for a video chat or don't get
good cell reception in a basement.

| record myself explaining
inreal time what/am
viewing and why it

might be a problem.

=1

s the client to have the

‘?ﬂumty fo ask questions in
. time while | am still at the

house and can add context to
the defects, similar to what |
encourage during a traditional
walk-through.

ON-SITE VIDEO CHAT: | offer each of my clients the opportunity to
do alive video chat while | am still at the property. First, | provide
my standard expectation speech, explaining what is included
and excluded from an inspection. Then, | provide a walk-through
summary of the findings, where | toggle between talking face
to face and showing the client any defects on screen. This is
the most important component of “clientless” customer service,
because it accomplishes three things:

- llustrates that | am willing to take extra time to
communicate with the client and educate them
about the house.

- Allows the client to have the opportunity to ask
questions in real time while | am still at the house
and can add context to the defects, similar to what
| encourage during a traditional walk-through.

« Provides a more personal connection so my client
can see my smiling face and get some of the
non-verbal cues that occur during in-person com-
munication. This personal connection is crucial for
clients to decide whether they like and trust me
and whether I have their best interests in mind.

Yes, this three-step process takes extra time, but it is an invest-
ment in the success of my business that will take me well past
the times we are living through now. My clients appreciate that
they are able to explore their new home from a safe distance
and receive the same level of service that they would during
normal times. As for me, quickly adapting to this new era of
inspecting has already resulted in a number of referrals and
positive reviews, on which | can continue to build, regardless
of the state of the pandemic situation.
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. Stand out to agents,
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. 1 delight clients, and earn
. more on every inspection.

The Benefit of Porch

Our no-cost Home Assistant Gold program
helps your clients tackle everything on their Add more

move-in to-do lists.

) value after
Clients receive $100 in Porch handyman o e
coupons and a digitized moving checklist. Plus the InspeCtlon

Porch sponsors your ISN fees to help you save
money!

Introducing: Bonus Benefit

Earn $25-$300 in commission when your clients
sign up for Home Security, Insurance, Moving, Make more

Electricity, TV & Internet Setup through Porch money
Home Assistant Gold.

Partner with Porch
Call 253-263-7045 or email inspectors@porch.com
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SMART INSPECTOR SCIENCE

CENTRIFUGAL PUMPS

WHY WOULD A HOME INSPECTOR NEED TO PUMP VARIATIONS N _
UNDERSTAND CENTRIFUGAL PUMPS? ARE Pumps have numerous design options affecting flow and

pressure. Take a submersible well pump (Illustration P053).
THEY EVER USED IN HOMES? "This pump must create high pressure to move water out of a
deep well. It must also be small enough to fit inside a 6-inch
well casing. So, the submersible well pump has small-di-
ameter impellers stacked in the vertical shaft. Water flows
from the inside of the first centrifugal impeller to the outside.
'Then the housing directs it to the second impeller and so on.
START WITH THE BASICS These stacked vertical impellers create enough pressure to
overcome the depth (“head”) needed to push water into the
home. The impellers have varying sizes of openings. The
number of impellers varies, depending on the depth of the
well and the necessary flow to the home.

Well, there’s the sump pump, well pump, condensate
pump and hydronic heating pump. There’s even a water
pump in your car. It’s important to know how centrifu-

gal pumps work.

Let’s take a look at a basic centrifugal pump (Illustration
P052C). A typical pump has an impeller mounted on a
motor shaft. Water enters at a suction inlet in the center of
the impeller. As the motor spins the impeller, centrifugal
force pushes the water outward into the housing (“volute”).
The volute, or housing, directs the moving water to the WE| | Pu mp - SU bm & rl'-!.| hle
discharge. The pump works only if it is filled with water. If
you lower the speed, you lower the flow.

Centrifugal Pump — Ba:
Water out & Tom Fris b= Fiselt ing.

AN Bl R =

Maotor sping impelier, and
centrifugal force throws
water cut at a higher
presaure To the discharge. 8 Torm Fia M, Focts inc. —
Impeter

arEs lllustration PO53. Well Pump — Submersible.

Impeier PUMPS FOR HYDRONIC HEATING AND BOILERS

All hydronic systems use a centrifugal pump to move water.
lllustration PO52C. Centrifugal Pump — Basics. These are usually called circulating pumps because they
only need to create enough pressure to move water in the
systems. They are not designed to lift water—they just
circulate water.
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Tom Feiza has been a professional-home inspector since 1992 and has a degree

in engineering. Through HowToOperateYourHome.com, he provides high-quality
marketing materials that help professional home inspectors educate their custom- gy fom Fejza, Mr, Fix-It, Inc.
ers. Copyright © 2020 by Tom Feiza, Mr. Fix-It, Inc. Reproduced with permission.  rowTo0perateYourHome.com

10 LEARN MORE,

ATTEND TOM’S TECHNICAL
PRESENTATIONS AT

- . EDUCATIONAL SESSIONS
Photo 1 Heating st pups, FOR ASHI CHAPTERS.

Tom can also provide his knowledge for your
educational event; contact him at Tom@HTOYH.com.

O
>

@ REPORTER

Older circulators were large cast iron assemblies with

exposed couplings. Today, circulators are compact, often F 0” A ” A ” T I B lE I ”
using magnets to transfer the spinning motion to the T”E AS”I HEPOHTEH 7
impeller; there’s no connected shaft and no seal. In one N
particular setup (Photo 1), I counted nine circulating

pumps in the heating system with a condensing boiler.
This setup enables zone heating control and perhaps pota-

Photo 2. Water main booster pump.

The Reporter is always looking for new articles
on topics such as technical reviews, marketing
ideas and helpful business practices for home

ble water heating. inspectors. Personal or business-related stories
that share a new spin on the home inspection
BOOSTER PUMP world are also welcome.

The centrifugal pump at the water main in this home

(Photo 2) increases water flow and pressure. You can easily Send your article ideas or

identify the motor, housing (volute), inlet and discharge submissions to
of this pump. stories@ashi.org.
THE TAKEAWAY THANK YOU!

You see and use centrifugal pumps every day and you
should understand how they work. Excessive vibration,
leaks and noise are potential issues.
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n this issue of the ASHI Reporter, we are featuring companies that produce
a wide variety of tools that home inspectors may find useful in their work.
We invited several vendors, many of which will be familiar to ASHI members,
to describe their companies’ products and share some reasons why home
inspectors should check them out.

We hope you'll discover—or rediscover—resources to investigate
and add to your tool kit.
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- Tools for Home Inspectors

BULLYBAG &
TOOL COMPANY, INC.
www.BULLYBAG.com

At Bullybag & Tool, we design and manufacture tools and supplies that per-
form efficiently and effectively for home inspectors. We field-test each of our
products for ease of use, function and durability. Kaizen is intrinsic to who
we are, which means we are constantly looking for ways to innovate and
improve while maintaining focus on your success. From our designs to our
materials to the warranty of our products, we're here so you can perform like
the professional you are.

Kaizen means “continuous improvement” in Japanese, and is a mantra for some
and a way of life for others. Success consists of hard work, good decisions,
having the right tools for the job and the grit to endure. If you're reading this,
then odds are you know a thing or two about continuous improvement and
grit. Gritis good. As part of our company culture, we identify with that. Bullybag
& Tool Company, Inc. is a veteran-owned tool company that is improving the
industry and professional quality of life for inspectors and estimators one
tool at a time.

Home inspectors are integral components in the real estate transaction. So
much so, in fact, that organizations based on integrity such as ASHI exist for
vital support. Purchasing property can be daunting for some; | remember
buying my first home. | was anxious to get in that house and start making it
mine. Stripping the floors, wallpapering, painting and more to that one-bed-
room, 750-square-foot house were needed tasks for me, a then 25-year-old
former Marine trying to find my way in the world. As part of the purchasing
process, | was encouraged to hire a home inspector and | went along with
the recommendation. When the inspector arrived, | remember not being im-
pressed; | thought, surely he could at the very least appear like a professional
and carry professional tools in such a way that gave the air of competence.
The inspector did not need to impress me, as | was just the homebuyer...or
did he? As | have looked back on that interaction many times, | can see that
there were definitely some missed opportunities for growth as a professional.
He was also not an ASHI member.

As the years went on, my career changed from real estate to inspecting in-
surance claims. | came full circle with those opportunities that | missed in my
first experience. | found myself in this new career that gave me a reason for
professional tool carriers, none of which existed that | considered worthwhile.
[ found myself designing what would come to be known as the BullyBag Ultra
Pouch in 2011, in my spare time.

By 2016, | had a good idea of what that should be and began the prototype.
The pockets had to be just so; the material rugged but good-looking; the
attachment comfortable and easy; every single detail was painstakingly an-
alyzed, field-tested, then analyzed again. The end result is the Bullybag Ultra
Pouch that is purposed in performance. As home inspectors and commercial
property inspectors, you need specific tools to get the job done. Bullybag fills
that niche with the needed gear to remain professional, efficient and effective.

Please reach out to me if | may serve you or visit our website to see how we
can help you Claim the Storm, each and every day.

Jerod Allen, President, Bullybag & Tool Company, Inc.,
913-915-2099, J.Allen@Bullybag.com
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CABLE FERRET, INC.

www.cableferret.com/inspectors

Chances are you've needed to get access to or get eyes on something where
your head wouldn't fit. The award-winning Ferret WiFi is the world's first, true
multipurpose wireless inspection camera and is ideal for providing faster,
easier and safer close-up visual inspections when working in dark, confined
crawl spaces and areas that are high up and hard to reach.

Ferret WiFi will help make it easier and faster to locate and diagnose prob-
lems and will help you with that first quick look. Imagine being able to easily
check connections behind a piece of equipment or look above a ceiling, up
a chimney or check a roof structure without having to always climb a ladder
(when attached to a pole or rod). Don't put your hands or head somewhere
until you've checked for critters lurking inside.

The Ferretis small enough to drop in your pocket or tool pouch, and it lets you
quickly get eyes where you need them the most. The high-resolution wireless
720p camera with built-in adjustable three-level bright white LEDs provides
greater visibility and gives the user flexibility to see in areas that are hard to
reach, streamed directly to your Apple or Android device. It is IP67 rated as
suitable for damp and dusty environments.

The easy-to-use free app lets you record photos or videos directly to your smart
device, which you can then use to send to customers via your reporting app.
The audio recording function with video helps with reporting.

With a built-in WiFi hotspot, you are not tethered to a grip like other inspection
cameras. The Ferret comes with a range of thread adaptors, making it com-
patible with the majority of other manufacturers’ extendable rods and poles.

The Ferret is incredibly handy and versatile and with six main functions, it
makes an ideal tool for home inspectors to inspect and locate, reach and
retrieve, data capture and report. Smart Tool. Smart Choice.

TOP 3 REASONS TO CHECK IT OUT:
1. See what you can't see in ceilings, behind walls and tight spots.

It is ideal for providing faster, easier and safer close-up visual inspections
when working in dark, confined crawl spaces and areas that are high up and
hard to reach. It will help make it easier and faster to locate and diagnose
problems and will help you with that first quick look.

2. Perform inspections safely—no need to climb a ladder.

The Ferret comes with a range of thread adaptors making it compatible with
the majority of other manufacturers’ extendable rods and poles to give you
extended reach.

3. Record photos and videos direct to your smartphone.

The easy-to-use free app lets you record photo or video directly to your smart
device, which you can use to send to customers via your reporting app. The
audio recording function with video helps with reporting.

Here's a link to the Ferret WiFi Home inspection video: youtu.be/_wHdhGLvt3k

Patrick Bergin, VP Sales/Business Development - North America,
Email pat@cableferret.com, Cell 312-485-2156, Direct 574-404-1507

Tools for Home Inspectors -

(3 FERRET

INSPELCT WITH A
FERRET Wik

. A Must have Wireless Inspection

Camera for Home Inspectors

See the FERRET ."
in action
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Dont choose
between a
vacation an
coverage

Get five years of tail coverage free when you purchase
InspectorPro Insurance with the ASHI Advantage.

A INspectorPro’
S

INSURANCE PROGRAM

Not available in New Jersey. Some restrictions apply. Talk to an InspectorPro broker for details.

Call: 855-588-ASHI Email: ashi@inspectorproinsurance.com


https://www.inspectorproinsurance.com/
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- Tools for Home Inspectors

Digital

Environment

POCKET PARTICLE
AQI 2.8 SENSOR

N
e

DIGITAL ENVIRONMENT

www.digienv.com/industries/homeins

Digital Environment and the Air Quality and Mold Detection Survey System is
a hardware and software technology designed to allow inspectors to “survey”
for mold and indoor air quality issues before needing to deploy costly lab
sampling equipment.

Typically, most property owners or buyers are hesitant to pay for sampling right
out of the gate. The Pocket Particle AQI 2.0 Sensor monitors the air for particulate
matter 2.5 and 10 (PM2.5 and PM10), total volatile organic compounds (TVOC)
and carbon dioxides (C0?). The technology is deployed through the inspector's
mobile device, either i0S or Android, which allows it to easily navigate through
a property, and survey indoor air quality in separate rooms and areas. Tracking
down any potential problems and pinpointing their location to within 3 feet
provides homeowners a great steppingstone into managing any mold and
indoor air quality issues.

Enhance your home inspection package with the automatically and on-site-
generated indoor air quality (IAQ) survey report and give your customers an air
quality peace of mind. We offer no-contract monthly and yearly plan options; the
yearly plan comes with the Pocket Particle AQI 2.0 Sensor FREE ($199 USD value).

TOP 3 REASONS TO CHECK IT OUT:

1. Increase your home inspection revenues; the standard five-room IAQ survey
sells for an average of $199 USD and can be completed in less than 30 minutes.

2. Perform the 1AQ survey before lab testing and narrow down where the
issue areas are within a room. No consumable items, shipping fees or
certifications required.

3.The IAQ survey reports are available instantly and have no limit to how many
can be performed.

Daniel Shimko, Sales Manager, Digital Environment, Atlanta, GA,
1-844-344-4368 Ext: 701, sales@digienv.com

. HIPE

www.homeinspectorpro.com HOMEINSPECTORE RO
Home Inspector Pro (HIP) has been serving the home inspection industry
for more than 15 years with a strong following of loyal users. ASHI National
past-presidents Scott Patterson, Frank Lesh, Kurt Salomon and Stephen Glad-
stone trust HIP, as do many owners of franchises, multi-inspector firms and
soloinspectors who are passionate about our custom reporting software and
website hosting.

We recently expanded our services and now offer a fully integrated inspec-
tion office management software that partners with our reporting software,
allowing you to manage your order scheduling, create invoices, send automatic
emails (including reports, pre-inspection agreements and invoices) and text
messages. With HIP Office, you can have clients sign contracts and pay for
their inspection services online before you even step foot on site.

Our software is driven by inspector feedback, and we are constantly improving
our applications with new features and updates focused on making inspections
more seamless, efficient and beautifully designed.

With our cover page designer, or custom stationary, whether you design it
yourself or hire it out, you know your finished report will look fantastic. Features
such as video in your PDF and HTML report, an integrated pop-up glossary,
Request Repair List and our new Client Presentation App help you stand out
in your market.

TOP 3 REASONS TO CHECK IT OUT:

1. The Home Inspector Pro team: We have a strong community of inspectors
who are active in our Facebook groups and community boards, so it's easy
toreach out to other inspectors and talk through questions, share templates,
keep learning and share your own expertise.

2.0ur products: Our reporting software is the most customizable on the
market, currently being used in 20 countries and 11 languages for a variety
of inspection types, including crane, elevator, pool, WDO, mold, residential,
commercial and more. This also means that you can customize your template
to reflect your inspection style—saving you time, money and frustration in
the process. Bonus: The price doesn't hurt either—our full purchase price
of the program is equal to some competitor's yearly fees and there are no
per-inspection fees.

3. Our service: Most importantly, we have top-tier support and the widest range
of phone support hours in the industry. This means that when you get home
from a long day at work and are finishing up an inspection at 8 pm, but run
into a question that you need help with..we're here. You don't have to wait
for a chat response in the morning to schedule a call to talk to support. You
can call, email or chat when you need us, and that makes all the difference
in keeping customers happy and getting that report done on time.

If you are interested in checking out our software and setting up atrial, contact
us at homeinspectorpro.com via chat, call us at 888-750-4777 or email us at
help@homeinspectorpro.com. We look forward to working with you!

Dominic Maricic, CEO, Home Inspector Pro, 888-750-4777,
help@homeinspectorpro.com
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DIVISION OF STOUFFER TECHNOLOGIES, INC.

www.KritterCaps.com

KritterCaps® are Corner Inserts for vinyl-sided homes. These Corner Inserts go
up inside the outside corner posts and keep mice, rats, snakes, chipmunks,
hornets and other pests from entering the home through the open corner post.
The combination corner insert #SCI-354 is designed to fit 2!%-inch, 3-inch,
3'%-inch and 4-inch corner posts.

They are easy to install, won't fall out and won't deteriorate over time. They
do not require screws, glues or caulk to hold them in place. There are no
dangerous springs, they are not sticky, and they do not require a battery or
power source for them to work.

Ifahome inspector sees holes in the attic insulation, the home may be infested
with attic mice. Mice not only carry germs and diseases, they are also a source
of food for snakes. Hornets, wasps, bees and other pests build nests in the open
corner post, which can be dangerous for small children and pets playing nearby.

Home inspectors are on the front line and can prevent terrible tragedies to
home and life by inspecting each corner post on a vinyl-sided home. When
mice enter through the open corner post, they go for the vegetable oils in PVC
wiring. Chewed wires can cause electrical shorts and fires. See the photo by
Madeleine B., who was very lucky that her circuit breaker tripped a couple of
times before she found the problem.

John Stouffer, President, KritterCaps, 14228 State Road 23, Granger, IN
46530, 574-276-5023, jstouffer@stouffertech.com

CORNER INSERT

for Wiyl Saded homes

Tools for Home Inspectors ‘

MONROE
INFRARED

MONROE INFRARED

www.monroeinfrared.com

Monroe Infrared, a veteran-owned small business and top 5% recognized
Platinum national distributor of FLIR IR cameras to ASHI members, has worked
hard to earn the respect and trust of home inspectors across the country as
your most reliable and valuable training partner for infrared (IR) certification.

Monroe Infrared's Certified Residential Thermographer (CRT) two-day infrared
class, designed specifically for home inspectors and ASHI members, and taught
by IR professionals with years of real-world thermal inspection experiences,
prepares you to confidently and profitably start offering this value-added and
differentiating service.

TESTIMONIALS:

- "l absolutely loved the Zoom CRT class...I think it was worth way more than
[ paid.” Andy 0., April 2020

- “The class was interesting and informative. Best of all, not only did | learn
how to use the equipment, but also applications | had not been aware of in
the past.” Nicholas N., May 2020

- “Bill was a great instructor. | don't feel | lost anything from this remote (Zoom)
training. | feel | received more from the class in this format versus a physical
location due to being in the comfort of my own home. | highly recommend
the CRT." Steve R., May 2020

- “The CRT class was great! The information was laid out in an easy-to-under-
stand manner. We were able to take the class via Zoom, which is not always
offered. It really did seem like an in-person experience. | would definitely
recommend it to others.” Chuck C., May 2020

Monroe Infrared (located in Brunswick, ME, with sales, training and inspection
offices in MI, NM, FL, Rl and MA) offers:

- Professional expertise with personal attention, honest advice and recom-
mended solutions; training to relate with and utilize immediately; committed
to partnering with you to help ensure you the greatest success possible with
your investment into Infrared.

- EasyCAM, the absolute best-built,
highest-value sewer inspection
camera designed and built in the
USA by a 30+ year veteran plumber
who understands that personal
training and ongoing support are
what increase competence, grow
confidence, and create greater and
faster profitability.

Christopher Casey, President &
CEO, Monroe Infrared,
800-221-0163, email
training@monroeinfrared.com
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- Tools for Home Inspectors

RADALINK, INC.

www.radalink.com

Radalink makes radon inspection easy because we offer far more than one
of the most accurate radon monitors on the market. We work with you from
beginning to end to help your radon inspection business be both a valuable
service and a profitable venture. There are many ways that our radon monitor
lease program set us apart from our competitors.

The revolutionary technology, found only in our radon monitors, produces
highly precise and accurate results. Our monitors automatically run self-di-
agnostics and a check-source test every time a test is started. Our radon
monitor measures temperature, relative humidity, barometric pressure and
it contains anti-tampering mechanisms to help us certify each radon test.
Our lab receives your test data electronically and securely via your Android™
or Windows® device, so we can return your finished report fast. We take the
hassle out of the process by having a Measurement Specialist review your test
results and compile your reports for you—usually less than an hour after upload.
That's the kind of validation and reliability that your customers can count on.

Our monitor lease program includes full-service equipment maintenance, in-
cluding calibration, as well as a convenient online customer portal and robust
customer support for every issue or question you or your clientele may have.

ROADSCAN CANADA

www.roadscancanada.ca

/T

Home inspectors are experts and have a tough job on the best of days, when
stress can rear its ugly head in several forms—the number of annual inspec-
tions, physical issues, clients (homeowners, buyers, agents) and last, but not
least, financial concerns.

Everyone wants to keep their hard-earned dollar and, in an effort to do so, pur-
chase insurance as a protective measure. However, home inspectors arguably
work in one of the most litigious industries in the country and are more likely
to have to pay out for claims of any size. People want your money any way
they can get it and will put forth false claims to make a buck. The reason is
simple: Protecting yourself is hard and they know it.

How do you protect yourself? How do you prove that you did do something
or alternatively, did not do something? Either is a monumental task, but can
be done with the right tool.

Unlike insurance, we provide the tool to help you prove either side.

RoadScan Canada provides that solution through the use of our robust, dura-
ble, high-quality body cameras, which take video, photographs and audio of
each inspection, with extra features such as superfull HD resolution, GPS, up
to 15 hours of battery life, up to 12 hours of video and doubles as a dash cam.
Our cameras also have an added bonus feature of night vision, with data files
compatible with all software programs. Seen here is the PBC1 model .

Our cameras provide the proof that you did or did not do something, allowing for
that peace of mind. A couple of examples: How do you prove that the garage door
was working properly? Faucet? Something making a noise? Furnace working
properly? Photos are hard to take of these inspections, but video does not lie.

-] RoadScan
(anada

If your state requires licensing and special reporting, we take care of that for
you as well. With all of these benefits, we have created a month-to-month
lease program that allows you to customize the number of monitors you have
on hand, to adjust with client demand.

Visit our website at Radalink.com today to learn more about how our system
works and to request a free consultation.

Nick Crebo, Customer Support Specialist, Radalink, Inc., 5599 Peachtree
Rd., Atlanta, GA 30341, 800-295-4655, customerservice@radalink.com

RoadScan Canada has a proven track record in assisting with the reduction
of payouts of all sizes and improving client accountability. Impactful words
like “let me check my camera” are very powerful in determining where the
complaint is headed. Typically, there will be silence on the other end of the line
and the complaint is dropped immediately. Alternatively, video pertaining to
their specific complaint can be reviewed and shown to the concerned parties,
which results in the complaint essentially “disappearing,” which reduces your
stress time and keeps more money in your pockets.

Use our cameras to refresh your memory, or as a great tool for training purposes
or for larger companies with multiple employees.

How does one claim affect your insurance? Do your premiums increase? If
you were able to have insurance for approximately $1 per inspection, would
you buy it? Compare that cost of insurance to the purchase of one camera
that offers real evidence protection at every inspection. Buy with confidence,
save time and save money.

For more information on our body cameras, visit roadscancanada.ca. RoadScan
Canada Inc. is a Canadian-owned company, led by Lee Hamilton, retired Police
Officer with the Royal Canadian Mounted Police, assisting in protecting home
inspectors for more than five years.

Lee Hamilton, director, RoadScan Canada Inc., 1-250-808-7567, lee@
roadscancanada.ca, roadscancanada.ca or redtailtelematics.com
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SUPERDROID ROBOTS

www.SuperDroidRobots.com

SuperDroid Robots provides a variety of inspection robots to meet the needs
of different inspectors. We offer wireless and tethered robots, as well as wa-
terproof robots. For home inspectors, we recommend our GPK-32 Wireless
Inspection Robot. It's ideal for low-profile crawl spaces and hard-to-access
spaces. At less than 7 inches tall and only 9.5 inches wide, the GPK-32 can fit
almost anywhere. Inspectors can check hazards prior to entering themselves
or explore areas normally out of reach. This tracked crawler can record 1080p
HD video and images for later review and to attach to reports. Its DeWalt battery
system allows for quick charging and battery swapping. Our latest model uses
a10x zoom camera to help reveal even more detail.

Want a feature not included in any of our robots? We specialize in creating
custom robots to meet those needs! Tell us what you need and we'll handle it.

TOP 3 REASONS TO CHECK IT OUT:

1. The ability to access areas other inspectors can't gives this product an edge
on the competition and opens up more client opportunities. It also opens
up areas you might otherwise have had to write off, providing additional
security to the client.

2. Protect yourself and improve your safety by using the GPK-32 to check for
potential hazards. Inspectors tell us that their GPK spotted venomous snakes,
angry possums and wasp nests they might otherwise have crawled into.

3.Recording HD video and images allows home inspectors to be able to
review what they saw during the inspection as well as the ability to analyze
high-quality video and images of the crawlspace without distractions and
spot issues that might have been overlooked. Additionally, you can provide
your client with clear evidence for their report.

SuperDroid Robots Inc., 919-557-9162, info@sdrobots.com

Tools for Home Inspectors -

AN ASHI MEMBER'S PERSPECTIVE /

FOR NEW HOME INSPECTORS, | SUGGEST HAVING THE
FOLLOWING ITEMS AS A BASIC TOOL SET:

* MULTI-TIP SCREWDRIVER

- NON-CONTACT VOLTAGE TESTER

- THREE-PRONG GFCI OUTLET TESTER

* QUALITY FLASHLIGHT AND BACK-UP FLASHLIGHT
- LADDER

- PLIERS

« UTILITY KNIFE

Having basic tools, especially for new inspectors, allows the inspector
to concentrate on the inspection, using the best tools the inspector
has—sight, smell, touch and sound.

For new inspectors, | would discourage the use of advanced tools
and testers at first, Infrared, electrical circuit testers, powered screw
drivers and drones are all nice, but using them, in my opinion, can
distract the inspector from the work at hand. As a new inspector
gains knowledge and experience, adding these tools and testers
will enhance their inspections.

Currently, the tool that | use the most is a multi-tip screwdriver. The
tool I use the least is an inspection mirror. | use it only occasionally.

Thank you for this opportunity to share my perspective.

Robert Kulakowski, President, Cedar Hill Home Inspection,
West Simsbury, CT, 860-217-0060, info@cedarhillinspect.com
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Bruce Barker is the founder and president of Dream Home Consultants LLC
and the author of Everybody's Building Code, written to help home inspectors
understand the International Residential Code. Bruce has been building and
inspecting homes since 1987, He currently serves as ASHI President-Elect. He
is a certified Residential Combination Inspector and a licensed contractor
in Arizona, Florida and North Carolina. To read more of Bruce’s articles or if
you need a presenter at your next chapter event, go to www.dreamhome-
consultants.com.

By Bruce Barker
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The opinions expressed in this article are those of the
author only and do not necessarily reflect the opinions
or views of ASHI. The information contained in the arti-
cle is general and readers should always independently
verify for accuracy, completeness and reliability.
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nce again, The Word invites you to travel into the dark realm
of subjects that may be of interest to home inspectors. The
Word hopes you will find this trip informative and maybe a
little entertaining.

Our subject this month is plastic building materials. The
Word finds this subject interesting because these materials
can be a fire hazard. They can ignite easily and, if they ignite,
the flame can spread quickly. Smoke developed by plastic
building materials is thick and toxic, which makes it partic-
ularly dangerous to occupants and to firefighters. There are,

therefore, rules about covering foam plastic building materials to reduce
the chance of ignition. It’s good to be able to identify these materials and
to be familiar with the covering rules, because we will be seeing more foam
plastic building materials, especially in closed crawlspaces and closed attics.
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Plastic building materials are in
almost every part of a modern
house, from the vapor retarder
under the founaation slab to the
plastic roof-covering materials.

Plastic Primer

Most plastic begins with hydrocarbon molecules (from oil,
natural gas or coal), so it makes sense that plastic might
burn or at least melt. The refined hydrocarbon molecules
(monomers) are bonded to other molecules such as hydro-
gen, oxygen and chlorine to form polymers. The polymers
can be combined with other molecules to produce plastic
materials with an almost unlimited number of charac-
teristics.

Plastic building materials are in almost every part of a
modern house, from the vapor retarder under the foun-
dation slab to the plastic roof covering materials. Plastic
is used to make many types of insulation. Plastic is also
used to make air barriers, water barriers and vapor retard-
ers. Lots of decorative trim components are made from
plastic. Plastic is mixed with other materials to make
composite materials such as deck floor boards. Thermoset
plastic adhesives are used to make plywood and oriented
strand board (OSB), and to make finger-joint studs and

engineered lumber.

In theory, it’s possible to build a house almost entirely
out of plastic. (Wonder what the Big Bad Wolf would
say about that?) Plastic structural members are available.
There is even electrically conductive plastic, although this
isn’t practical for use as house wiring. You would still have
to use copper for the wiring.

Microcellular foam plastic is one type of plastic build-
ing material. It is often used as insulation in residential
construction. It is also used for components such as inte-
rior trim and various types of interior finish materials.
Foam plastic is made by heating plastic under pressure
and injecting a gas into the plastic to create uniformly
distributed gas bubbles in the plastic. The foam plastic is
then formed into sheets to make sheet insulation or it is
sprayed on a surface as spray foam insulation. Foam plastic
has some good characteristics such as being lightweight,
dimensionally stable, insect resistant (although they can
tunnel through it) and relatively inexpensive. The most
significant downside is its propensity to ignite and burn.

HYRDROGEN OXYGEN CHLORINE
1.008 15.999 35.453

Building Materials and Fire
The burning characteristics of building materials vary.
Inorganic materials like metal and concrete don’t burn
at all. Organic materials like wood and plastic will burn.
The burning characteristics of building materials can be
measured using a standardized test, such as ASTM E84.
This test measures the flame spread and smoke devel-
oped characteristics of building materials. As the names
suggest, flame-spread is how quickly a material burns
and smoke-developed is how much smoke is created when
the material burns. This test doesn’t measure how easily
a material ignites.

The 2018 International Residential Code (IRC), Section
316, has maximum values for the flame-spread index
and the smoke developed index. These values are 75 for
the flame-spread index and 450 for the smoke-devel-
oped index. We don’t care how these values are deter-
mined, what these values mean or whether they accurately
measure the burning characteristics of building materials.
All we need to know is that these values exist.

Thermal Barrier

Since foam plastic usually can ignite easily, the general
rule is that it should not be left exposed to the interior of
a building. Foam plastic should be covered by a thermal
barrier. The most common thermal barriers are %-inch
thick drywall and 3%-inch thick wood structural panels.
Exposed foam plastic usually isn’t an issue for home
inspectors because it is covered by something. In attics,
basements, crawlspaces and garages, however, you may
find exposed foam insulation. When you see foam plastic,
your Spidey Sense should tingle and prompt you to look
more closely at the situation.

Here’s where things get interesting. The general rule about
covering foam plastic with a thermal barrier has lots of
exceptions. Compliance with some of these exceptions is
relatively easy to determine visually. Sometimes, however,
it’s not easy at all.

When you see foam plastic,
Jyour Spidey Sense should
tingle and prompt you to look
more closely at the situation.
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- The Word: Plastic Building Materials

Ignition Barrier, Attics and Crawlspaces

It’s okay to have foam plastic insulation exposed in an attic
or a crawlspace, but only if several conditions are met.
The conditions include that access to the attic or crawl-
space is required by the IRC, and that the only reasons to
enter the crawlspace are for repairs or maintenance. The
space may not be used for storage. The conditions also
include that the foam plastic insulation should be covered
with an ignition barrier. Examples of ignition barriers
include mineral fiber insulation, wood structural panels
and corrosion-resistant metal.

Covering large areas of foam plastic insulation with an
ignition barrier could be an expensive challenge and could
limit the use of this material in closed attics and crawl-
spaces. So, how do they get around this challenge? Read
on.

The Specific Approval Exception

Any type of foam plastic building material may be exposed
to the interior of a building without a thermal barrier or an
ignition barrier if the material has been tested and approved
to be installed exposed, and if it has been installed accord-
ing to the conditions of the test and of the approval. One of

the conditions of the test may be covering the foam plastic Photo 1. Can you tell if this spray foam insulation is installed according to the test
with a liquid intumescent coating,. conditions? The Word can't,

So, how does a home inspector visually determine whether
the foam plastic insulation has been tested and approved,
and whether the material has been installed according to
the test conditions? See Photos 1 and 2. The Word isn’t
aware of a way we can do this unless the approval refer-
ence is printed on the material. See Photo 3. So what
should we do?

Reporting this situation is the same as reporting any other
possible defect. Report what you see; in this case “exposed:
foam plastic insulation.” Explain the implication; in this
case: “The insulation may be a fire hazard, depending on
how it has been installed.” Recommend obtaining docu-
mentation about manufacturer’s installation instructions
and about how the foam plastic was installed. Without
documentation, a qualified insulation contractor will need
to determine what should be done.

foam plastic building

ay be exposed to the

a building without a ther-
mal barrier or an ignition barrier, A

34  ASHI Reporter « JULY 2020




Photo 3 This Extruded Polystyrene Foam (EPS) insulation board should be
covered in an attic. It says so right on the board,

Other Exceptions

Dealing with building codes is often not easy. General
rules are often followed by a long list of what seem to be
obscure exceptions that are often presented in footnotes
printed in very small fonts. The general rule about cover-
ing foam plastic with a thermal barrier has many more
exceptions in addition to those we’ve discussed. Many of
these exception situations are concealed during a home
inspection, so we don’t have to deal with them.

One of these exceptions is applying spray foam plastic
insulation to sill plates, bands and headers. It is okay to
apply spray foam insulation to these components if the
insulation is not more than 3 % inches thick.

Another exception is a requirement in areas where wood-
destroying organisms are a problem: to leave a gap between
the insulation on a foundation wall and the framing to
allow for inspection. This gap is often about three inches.

Types of Foam Insulation

We may encounter several types of foam plastic insu-
lation. All types should be separated from the building
interior by a thermal barrier or should comply with one
of the exceptions.

Expanded Polystyrene (EPS) sheets are usually white,
and look like a bunch of small white beads that have been
glued together. EPS is quite common in some markets
as sheathing under 1-coat and two-coat stucco. EPS has
an R-value of between about 4 to 5 per inch, depending
on the density. At one-inch thickness, EPS is a Class I11
vapor retarder. It is an air barrier if the seams are sealed.
'This is usually the least expensive of the sheet insulation
materials. See Photo 4.

The Word: Plastic Building Materials

Photo 4 XPS insulation board is often used as sheathing under one-coat stucco.
It will be covered on both sides, so there’s no ignition risk.

Extruded Polystyrene (XPS) sheets are usually pink,
white or green, depending on the manufacturer. XPS
has an R-value of about 5 per inch. At 1-inch thickness,
XPS is almost a Class I vapor retarder. It is an air barrier
if the seams are sealed. This is usually a mid-cost sheet
insulation material. See Photo 3.

Polyisocyanurate (Polyiso or ISO) and Polyurethane
sheets are usually orange or yellow. This insulation has
a net R-value of about 6 per inch, after allowing for the
common R-value reduction as it ages. These materials must
be applied against a substrate such as foil to form a rigid
sheet. When foil-faced, these materials are Class I vapor
retarders and are air barriers if the seams are sealed. These
are usually the highest-cost sheet insulation materials.

Polyiso and Polyurethane are also available as spray-ap-
plied insulation (spray foam). Spray foam comes in two
flavors: open-cell (¥4 pound) and closed-cell (2 pound).
Open cell has an R-value of about 3.7 per inch and closed-
cell has an R-value of about 6.0 per inch. Both are good air
barriers. Open-cell is not a vapor retarder and will admit
liquid water. Closed-cell is either a Class II or a Class I
vapor retarder, depending on the thickness, and resists
liquid water intrusion.

The Bottom Line

The Word believes that closed attics and especially closed
crawlspaces are the best ways to deal with these spaces.
Assuming that The Word is correct (not always a good
assumption), we'll see more plastic building material as we
perform our inspections. This material can be a significant
fire hazard if installed incorrectly. It is a good service to
alert our clients about this material and about its risks if
not properly installed.

Memo to Vulcan, god of fire: The Word does not reside on Mt. Olympus
(just at its base) and welcomes other viewpoints. Send your lightning
bolts or emails to Bruce@DreamHomeConsultants.com.

The Word thanks firefighter Matt Jacoby for reviewing this article.
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ASHI Community

ASHI Chapters News and Events

ASHI Central PA
www.ashicentralpa.com

Second Monday, 6 pm, except Jan.

& July, Hoss's Steakhouse

61 Gettysburg Pike, Mechanicsburg, PA
Kevin G. Kenny,
kevin@alphainspection.net
717-914-1600

Keystone (PA)
www.keystoneashi.org

First Monday, 5:30 pm

Double Tree, 10 N. 5th Street
Reading, PA 19601

Robert H. Conner, 510-295-8021
BetterLifelnspectionCompany@
gmail.com

Ohio

www.ohioashi.com

Brian “B.K"Thompson, thompsonbk@
king-home-inspection.com

North Central Ohio
www.ncohioashi.com

Paul Wancata, 216-571-1074
inspectionsunlimited@cox.net

Pocono-Lehigh (PA)
www.pocono-lehighashi.org
Third Tuesday, Tannersville Inn
Tannersville

Ronald Crescente, 610-951-4262
ronnieriser@gmail.com

PRO-ASHI (PA)
www.proashi.com

Second Wednesday of

Jan., March, May, Sept. & Nov.

Ray Fonos

President of ProAshi

Pittsburgh Regional Organization
412-461-8273
southpittsburgh@hometeam.com

Tri-State (DE, NJ, PA)
www.tristateashi.org
Second Tuesday except April,
Aug. & Dec., Dave & Buster’s
Plymouth Meeting, PA

Jules Falcone, 610-637-5850
julesfalcone@me.com

Great Lakes (IL, IN, IA,

KY, MI, MN, OH, WI)

For monthly meetings:
www.greatinspectors.com/
schedule-of-events/
JanniJuhansz, 419-269-4663
Janni.JJ@Homteclnspections.com

Greater Omaha (NE)
www.ashiomaha.com
Jon Vacha, 402-660-6935
jon@hsinspections.com

Heartland (1A, MN, ND, SD, WI)
www.ashiheartland.org

Second Monday, 6:30 pm, except

Nov. & April, Frankie's Pizza

3556 Winnetka Ave. N., New Hope, MN
Reuben Saltzman, 952-915-6466
reuben@structuretech1.com

Indiana ASHI
www.inashi.com

Quarterly

Danny L Maynard, 317-881-7327
danny@inspectinc.net

lowa ASHI
www.iowaashichapter.org
Fourth Tuesday, 6:00 - 8:00 pm
lowa City Area Assoc. of Realtors
Education Center

847 Quary Road, Coralville, IA
Craig Chmelicek, 319-389-7379
elitehomeandradon@gmail.com

Northern lllinois
www.nicashi.com

Second Wednesday (except Dec.)

5:30 pm - 9:00 pm

Allegra Banquets, 237 W. St. Charles Rd.
Villa Park, IL 60181

George Meegan, 847-732-2503
homepro366@yahoo.com

Arkansas
Kyle Rodgers, 479-599-9314
kyle@aplus-inspection.com

Great Plains (KS, MO)
www.ashikc.org

Second Wednesday of every month
The Great Wolf Lodge, Kansas City
Randy Sipe, 913-856-4515
randy@familyhomeinspections.com

Midwest PRO ASHI (KS)

David Mason, 316-393-2152
david@allprohomeinspec.com

St. Louis (MO)

www.stlashi.org

Second Tuesday, 5 pm

Creve Coeur Government Center
Multi-Purpose Meeting Room

300 N. New Ballas

Creve Coeur, MO 63141

Chapter President

Mark Goodman, ACl, 314-409-3991
mark@homeinspectstl.com

Lone Star (TX)

www.ashitexas.org

Bud Rozell, 214-215-4961
good_home_inspection@yahoo.com

Arizona

www.azashi.org

Bryck Guibor, 480-442-2660
arizonaashi@gmail.com
Quarterly education on
azashi.org

New Mexico

www.ashinm.org

Bi-monthly meetings are held on the
second Saturday of the month at

Best Western Plus (Jan., March, May; no
meeting in July, Sept.) located at 4630
Pan American Fwy. NE, Albuquerque
Meeting starts at 8:30 am.

Lance Ellis, 505-880-0444
lellis@amerispec.net

Northern Rockies (ID, MT)
Steve Jenicek, 406-949-6461
Steve@taskmasterinspections.com
Secretary: Kelly Campeau
877-749-2225
Kelly@inspectormt.com

Rocky Mountain

Fourth Tuesday, 6:30 pm

Bob Kadera,
bob@360degreeinspections.com

Southern Colorado
www.ashi-southerncolorado.org
Second Thursday each month, 6:30 pm
Valley Hi Golf Club, 610 S. Chelton Rd.
Colorado Springs, CO 80910

Aaron Hunt, 719-334-5455
aaron@huntproperty
inspections.com

Alaska

Meeting dates: Jan. 1,

March 1, Aug. 1, Nov. 1

Location varies each meeting
David Mortensen, 907-243-4476
dave@discoveryinspect.com

ASHI Hawaii
www.ashihawaii.com
Bryan Naff, 808-372-2535
ahi@ahipro.com

California
Randy Pierson, 310-265-0833
randy@southbayinspector.com

Central Valley CREIA-ASHI
Peter Boyd, 530-673-5800
boydpete11@gmail.com

Golden Gate (CA)
www.ggashi.com

Brian Cogley, 510-295-8021
brian@cogleyinspections.com

Inland Northwest (1D, WA)
Vince Vargas, 208-772-3145
VPINSP@hotmail.com

Orange County CREIA-ASHI (CA)
www.creia.org/orange-
county-chapter

Third Monday, 5:30 pm

Hometown Buffet

2321 S. Bristol, Santa Ana

Bill Bryan, 949-565-5904
bill@rsminspections.com

Oregon

www.oahi.org

Fourth Tuesday, 6:30 pm

4534 SE McLoughlin Blvd.
Portland

Jay Hensleigh, jay@amipdx.com

San Diego CREIA-ASHI

First Tuesday each month

Elijah’s Restaurant

7061 Clairemont Mesa Boulevard
San Diego, CA92111

Ray (Cliff) Sims Jr., 619-334-1138
cliffsims@cox.net

San Joaquin Valley (CA)

Third Thursday, 6 pm

1736 Union Avenue, Bakersfield, CA
Raymond Beasley, 661-805-5947
rbinspector@aol.com

Mail: 3305 Colony Oak St.
Bakersfield, CA 93311

Silicon Valley ASHI-CREIA (CA)
www.siliconvalleyinspector.com
Tammy Nicholas, 408-771-4939
tnicholas490@gmail.com

Southwestern Idaho
Second Monday

David Reish, 208-941-5760
dave@antheminspections.com
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Los Angeles-Ventura

County ASHI-CREIA

Third Wednesday, 5 pm

Holiday Inn, Woodland Hills

Bob Guyer, 805-501-0733
guyerinspections@roadrunner.com

South Bay (CA)

Webinar meetings

Randy Pierson, 310-265-0833
randy@southbayinspector.com

Western Washington
www.ashiww.com

Chapter Meetings held at chapter sem-
inars in March and Sept.

Dylan Chalk, 206-842-3739
orcainspect@gmail.com

Coastal Connecticut
www.coastalctashi.org

Third Thursday, 6 pm, Westport VFW
Lodge, 465 Riverside Avenue, Westport
John Hamlin, 203-912-1917
john.hamlin@pillartopost.com

New England

(ME, MA, NH, RI, VT)

Third Thursday (usually), 5 pm
Hilton Garden Inn, Waltham, MA
Michael Atwell, President

JBS Home Inspections, Inc.

15 Vineyard St.

Cambridge, MA 02138
617-630-5629

mike@jmhi.com

Northern New England
(NNEC) (MA, ME, NH, VT)
www. ashi-nnec.org

Third Wednesday of

Jan., March, June and Sept.
Puritan Backroom, Manchester, NH
Timothy Rooney,
homeviewnh@comcast.net

Central New York
www.cnyashi.com

Third Wednesday each month, 6 pm
Tony’s Family Restaurant, Syracuse
Will F Morgan, 315-422-0852
morganinspect@gmail.com

First State (DE)

www firststateashi.org

Third Wednesday, 7 pm

The Buzz Ware Center

2121 The Highway, Arden

Mark Desmond, 302-494-1294
mark@delvalleyhome.com

Garden State (NJ)
www.gardenstateashi.com
Second Thursday

The Westwood, Garwood

Ernest Borsellino, 973-761-0050
ernie@allprohome.com

Greater Rochester (NY)

Second Tuesday, 6 pm

Sept - May Meeting location:
MacGregor’s Grill & Tap Room, 1129
Empire Blvd., Rochester, NY 14609
Jim Wurtenberg, 585-377-3737
jimwe@inspectrochesterhomes.com

Hudson Valley (NY)

Second Tuesday, 6 pm

Daddy O's Restaurant

3 Turner Street

Hopewell Junction, NY 12533
John Hamel, 914-519-8880
jchamelinspections@gmail.com

Long Island (NY)
www.liashi.com

Third Monday, 6 pm, Domenico’s
Restaurant, Levittown

John Weiburg

516-603-5770
john@greenlinkhi.com

New York Metro
www.nyashi.com

Last Thursday, 5 pm

Travelers Rest

25 Saw Mill River Road

Ossining, NY 10562

Christopher R Long, 914-260-8571
chris@longsgcs.net

Southern New Jersey (NJ)
www.southernnjashi.com
Third Wednesday, 6:30 pm
Ramada Inn, Bordentown

Rick Lobley, 609-208-9798
rick@doublecheckhi.com

Central Virginia
www.cvashi.org

Second Tuesday, 6:30 pm
Independence Golf Course

600 Founders Bridge Blvd.
Midlothian, VA 23113

John Cranor, President
804-873-8537
john@cranorinspections.com

Hampton Roads (VA)

Second Thursday, 7 pm, Cypress Point
Country Club, Virginia Beach

Eric Fountain, 757-536-3025
insideoutinspectorhr@gmail.com

MAC-ASHI (DC,MD,VA)
www.macashi.org
Second Wednesday, 6 pm
Rockville Senior Center
1150 Carnation Drive
Rockville, MD 20850

Avi Levy, 571-723-5018
avilevyllc@gmail.com

NOVA-ASHI (MD, VA)
www.novaashi.com

Fourth Tuesday, Associate hour 6-7 pm,
Membership meeting 7-9 pm, Northern
Virginia Resources Center, Fairfax

Isaac Kieffer, 301-204-2825
IsaacKieffer@gmail.com

ASHI Georgia
www.ashigeorgia.com
Shannon Cory

shannon@rainbowhomeinspections.

com, 770-461-3408

East Tennessee
www.etashi.org

Third Saturday of Feb.,
May, Aug. and Nov.

Paul Perry, 931-707-7708
cio@frontiernet.net

Mid-Tennessee
Jason Daley, 615-516-5511
jason@daleyhomeinspections.com

Mid-South (TN)
Steven Campbell, 901-734-0555
steve@memphisinspections.com

North Carolina

www.ncashi.com

Meeting TBA

Bruce Barker, 919-322-4491
bruce@dreamhomeconsultants.com

South Carolina

First Saturday of Feb., May,
Aug. & Nov., 8am

Roger Herdt, 843-669-3757
herdtworks@msn.com

ASHI South (AL)
www.ashisouth.org
Quarterly, Homewood Library
Homewood

John Knudsen, 334-221-0876
jgknudsen111@gmail.com

Florida Wiregrass
www.ashiwiregrass.org
Second Wednesday, 6:30 pm
Sleep Inn Hotel, Wesley Chapel
Nancy Janosz, 813-546-6090
ProTeamInsp@aol.com

Gulfcoast (FL)

First Thursday, 7 pm, The Forest
Country Club, Fort Myers

Len Gluckstal, 239-464-4221
goldenrulehi@comcast.net

Louisiana

Quarterly Meetings

Michael Burroughs, 318-376-0482
mike.gedservice@gmail.com

Suncoast (FL)
www.ashisuncoast.com

First Tuesday, 6:30 pm; Please see our
website for meeting locations.

Neal Fuller, 727-858-2975
nealf.ma@yahoo.com

Southwest Florida
www.swashi.com

Serving Manatee, Sarasota & Charlotte
Second Wednesday, 6 pm

Holiday Inn, Lakewood Ranch

6321 Lake Osprey Drive, Sarasota
Michael Conley, 941-778-2385
FLinspector@outlookcom

CAHPI Atlantic

www.cahpi.ca

President : Brian Hutchinson RHI, ACI
brian.hutchinson@pillartopost.com
902-452-8858

Alberta Professional
Home Inspectors (APHIS)
www.aphis.ca

Meetings held 3 times a year
Alan Fisher, 403-248-6893
alan@integra-inspections.com

Ontario Association of
Home Inspectors (OAHI)
www.OAHIl.com

Rob Cornish
robc@homexam.ca

Quebec AIBQ
www.aibg.qc.ca

Pascal Baudaux, 450-629-2038
info@almoinspection.ca
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AA

ASHI Community

ASHI Chapters News and Events

CHAPTER EVENTS

NORTH CENTRAL OHIO CHAPTER
FALL SEMINAR

When: Friday, Sept. 18, 2020
Topics: Radon recertification class (8hrs)
Where: The Sheraton Suites

1989 Front St.

Cuyahoga Falls, OH 44221

When: Saturday, September 19, 2020
Where: The Sheraton Suites
1989 Front St.
Cuyahoga Falls, OH 44221
CEUs: 9 ASHI CEUs; 5 business, 4 technical
Topics: Real estate attorney
Joe Denneler will cover legal issues
for the home inspector, including
inspection agreements.
Ann Petit, Ohio Real Estate
Superintendent, will discuss
Ohio’s new licensing law.
Phil Wells & Nick Filipczak,
wells and septics.
Electrical panels and breakers,
Speaker TBA.
Contact: Mike Nolan, 440-346-4188
mike@informuinspections.com or
NCOhioASHI.com

i1 CHAPTER EVENTS

TRI-STATE ASHI FALL SEMINAR
When: Friday, Oct 2, 2020, 8:00am — 5:00pm.
Where: Dave & Busters meeting room in the
Plymouth Meeting Mall
Plymouth Meeting, PA
CEUs: 8 CEUs total
NJ approval will be applied for.
Topics: 4hrs on electrical with
Rich Van Wert
2hrs pex piping, fittings and more with
Lance Macnevin — 2hrs TBD.
Contact: Gary Kershaw,
pluckem@verizon.net,
visit — tristateashi.org

T0 HAVE YOUR CHAPTER
SEMINAR LISTED HERE,
EMAIL ALL INFORMATION

ABOUT YOUR CHAPTER
SEMINAR T0: micheleg@ashi.org

IMPORTANT REPORTER DEADLINES:
o SEPTEMBER 2020 ISSUE - 7/7/20

e OCTOBER 2020 ISSUE - 8/7/20

© NOVEMBER 2020 ISSUE - 9/7/20

o DECEMBER 2020 ISSUE - 10/7/20

The Reporter is produced 6-8 weeks ahead of
the week it arrives in your mailbox.

EARN ASHI CE and State-Approved CEs

VISIT THE NEW ASHI ONLINE LEARNING CENTER

MEMBERS CAN EARN ASHI APPROVED CEs FOR FREE!

Visit the Online Learning Center
www.homeinspector.org/onlineeducati

COURSES AIMED TO ENRICH YOUR
PROFESSIONAL DEVELOPMENT
ALL YEAR ROUND.

HOW TO GET STARTED: ‘
Visit the new ASHI Live Learning Center,
click "Login" and enter your
member access details.

SINIAT 411dVHI
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YourASHIcp

Your Link to Membership
News and Information

JULY ANNIVERSARIES

CURRENT ASHI MEMBERSHIP /

Thirty Years Twenty Years Ten Years Five Years
Brion Grant Ralph G. Baca Jim Carlson Darrin Bachman
Twenty Five Years Jeff Barnes Brian R. Ellis Jeff Broussard ASHI Certified Inspectors: 3,359
Mark G. Oerther Mattheyv Bamett Bradley angosky Scott Brou;sard Inspectors: 194
Jerry Simon Vince Cimino Daniel Reik Ryan Castillo . .
Y Daniel Couture Michael R. Stephans ~ Greg Drago Associates: 2,909

Bill Fate

Fritz Gunther
Harry Harvey
Jim Hicks

James E. Yaeger

James A. Duncan
Scott C. Frederick
Jeffrey M. Herndon
Robert Kaufman

Retired Members: 111
Affiliates: 70

Total: 6,643 Members as of 6/09/2020

Todd Kerkhoff Jim Keeling

Richard Lafferty Keith Medley

Leonard Licari Joseph R. Ophoff

Gary Maksym Phillip Pence FREE ASHI Men‘!ber dCLESs
Aaron D. Miller, ACI J. David Riddle to past IW sessions.

J. Carl Patterson
William Piar
Tony Smith, ACI
Chuck Walton

Daniel E. Sommer
Michael S. Sporik

H CA Serving Radon Fros Since 19886

NRSEBE

RADON TESTING CORPORATION OF AMERICA

TRMPER
CONTRZLE & TRAINING

RECOMMENDED BY LEADING CONSUMER GROUP
and Featured on NBC’s The Today Show!

; THE ONLY SHORT-TERM RADON TEST
3

THAINIMNG: RADON MEASUREMENT OPERATORS COURSE

- AADOMN IN WATER

ASHI ONLINE

LEARNING CENTER

LIS
QS

L
o %%
oagas®

S
%

DO YOU HAVE AN IDEA
FOR AN ARTICLE IN
THE ASHI REPORTER?

The Reporter is always looking
for new articles on topics such
as technical reviews, market-
ing ideas and helpful business
practices for home inspectors.
Personal or business-related
stories that share a new spin on
the home inspection world are
also welcome.

Send your article ideas
or submissions to
stories@ashi.org.

THANK YOU!

QOO HANGERS

1-800-457-2366

LONG TERM ELECTRETS  TEST STANDS TAMPER LABELS

WWW.RTCA.COM
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https://rtca.com/

ob McColley Y
4V Inspection Services
Baltimore, MD

 Direct—vent furnace/
water heater...into the

Michael Carson
Inspect It Right Home Inspections LLC

-~ NEW POSTCARDS EMAIL! 2 e
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Just a couple pieces of copper |
tubing and...free electricity! ¥

T

Briaﬁ Derewicz ;
Realistic Home Inspection, Inc.
Port Washington, W1

- Brian Derewicz
Realistic Home Inspection, Inc.

Port Washington, Wi




ASHI MEMBERSHIP
BENEFIT
MEMBER LOGO DESIGN

ASHIl.org/LogoDesign

ﬂ@k EAGLE EVYE

MARK MARCUS
JOHN LUIG] INSPECTIDN

HOME INSPECTOR

Z ~
3610 ‘HAWKEYE 11T

HOME \ 2
INSPECTIONS INSPECTIONS INSPECTION SERVICE

2015

Coverage Features

PROFESSIONAL LIABILITY HIGHLIGHTS:
M Pll Pro Plus and PII Pro offer two tiers of coverage.
M Automatic coverage includes lead paint, termites, radon

testing, mold defense and coverage for real estate
referring parties.

Iz Experienced claims counsel driving better outcomes.
g Policy limit option from $100k to $3m.

GENERAL LIABILITY HIGHLIGHTS:

IZ Stand alone or shared limit option.

M Premiums starting at $320.
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Brian Derewicz
Realistic Home Inspection,
Inc. Port Washington, Wi
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 Matthew Steger
WIN Home Inspection

Matthew Steger
WIN Home Inspection
Elizabethtown, Lancaster, PA

Ty,,; deck was msplfed by
Tom Petty’s 5‘”"_5

Stephen Tyler
STAT Home Inspections
Garnerville, NY

Elizabethtown, Lancaster, PA
| mm -

-

I+ might be nice if the
cheating was cut out.

Matthew Steger
WIN Home Inspection
Elizabethtown, Lancaster, PA

. Matthew Steger
WIN Home Inspection
Elizabethtown, Lancaster, PA

st
| quess the hlppl€$ mu
] P_lgﬂve cut the roof Trusses.



If homeowners could
see radon gas, you

Are you testing with
the most trusted name in
continuous radon monitors?

/ lab-certified, guaranteed test results

1-hour report turnaround after upload™ We want your radon inspection
/ business to thrive.
, hlghly accurate, proven teChnOIOQY So, we're here for you at every step. Our
monitor program includes test report
full-service equipment maintenance processing by experts at our certified lab,
and are accompanied by complimentary

— repair and annual calibration services.

With our helpful staff, online tools, and apps
for mobile devices, you will find working with
us to be a breeze.

Call or visit us online today!

* 1-hour turnaround during most business hours. High volume times may take up to 2 hours.

Call 1-800-295-4655 or visit Radalink.com


https://www.radalink.com/

MESSAGE FROM THE ASHI EXECUTIVE DIRECTOR

COMMUNITY AND
OPPORTUNITY

By James Thomas, ASHI-Executive Director

he month of July has always held a special place for
me. It's my birthday month and, as a child, that meant
equal parts anticipation and joy. The predictably nicer
weather and not having even one day of school ele-
vated its status. As | got older, | came to appreciate this month
even more, as we as a nation celebrate Independence Day.

As the child of immigrants to the United States, | don't take the
privilege of living here for granted. My parents were a family
of three when my mother, a nurse, was given the opportunity
to immigrate to the United States when a hospital represen-
tative in Princeton, WV, contacted her because of a nursing
shortage in their community. My mother agreed, but she was
young, had never seen the United States and would arrive here
alone. So, the hospital arranged for her to stay with a sweet
widow named Mrs. Clay and her daughter, Patty. The two of
them took care of my mother like she was a member of their
own family and they helped her learn what it means to be an
American. Over the years, we all became very close. Growing
up, Mrs. Clay was “Grandma” to me.

My father and my older brother arrived in the United States a
few years later, after they worked through the naturalization
process to legally immigrate here. | have the distinction of being
the first person from either side of my family to be born on U.S.
soil. There was nothing I did to earn that, but I'm grateful for
it, as it impacted me in numerous ways.

My parents didn't have any relatives here in the United States,
but they made it through the kind support of the community
they built. This country offered them opportunities they would
never have gotten anywhere else. My father has a high school
education and here, he used his God-given talents and strong
work ethic to make his way into management in the automotive
industry. He even owned his own franchise for a good portion
of his career.

My life's journey has been different from my parents’ journey.
| am grateful for the opportunities that I've been afforded and
the choices that I've been able to make because I've spent my
whole life in the United States.

One of those choices led me to the role of Executive Director of
the American Society of Home Inspectors. ASHI reflects the best
ideals, values and principles that the United States and Canada
possess as societies. There are opportunities for education, ser-
vice, mentorship and more, and these opportunities can impact
the lives of individual inspectors who are looking to grow their
business while serving their clients and their communities.

ASHIis a community that upholds its members during difficult
and trying times, such as those we as a nation are experiencing
in 2020. Even now, we feel the uncertainty on the horizon. ASHI's
strength lies in the fact that we are a diverse set of individuals,
from a wide assortment of backgrounds, who create a beautiful
tapestry together.

Let's continue to be the ASHI that takes the opportunity to
make a difference—collectively and individually—by helping
people grow in this profession and by caring for one another in
this community. My father adamantly believes that the United
States offers the opportunity for success to those who are
willing to put in the work and embrace the challenges ahead
of them, and | wholeheartedly agree with that.

Let’s do the work, embrace the
challenges and, in doing so,
position ASHI and the whole
ASHI community to welcome
new opportunities for success.
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How to Operate
Your Home

Increase your
referrals and
repeat
customers.

Your digital report is
important—for a few weeks.
A reference book will be
used for years to come.

We offer the most highly
regarded homeowners” guides
and manuals, ideal for
promoting your business.

Call for more info:
262-303-4884

Superior Quality
CUSTOM OPTIONS

User-friendly reference
books for your customers

HOW TO OPERATE
YOUR HOME

How to Operate Your Home
www.htoyh.com | mail@htoyh.com


https://htoyh.com/

7 "Home

RUN YOUR
BUSINESS LIKE A

Standout reports
Customize reports to reflect your
unique value, and bring them to life

with expandable videos and 360° images.

A better buyer experience

Impress clients with branded reports
delivered on your site, the ability to
create a repair addendum right from

the report, and timely notifications.

Hello, cash flow

Stay organized with business
management tools that make
scheduling and invoicing

more efficient.
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REPORTING MANAGEMENT
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https://www.homegauge.com/



